Finance Industry
	

The Mortgage Operation (1999)
	Challenge: Create a visually engaging web site that delivers content dynamically to a variety of audiences in the mortgage market.

Solution: Redesign the graphic look and information design of The Mortgage Operation web site. Design an identity for The Mortgage Operation to be implemented on the web site and in marketing materials. Educate brokers about products and services available through the organization. 

Implement password protected system to allow brokers to securely download products and marketing materials for the TMOS software.

	 

	

The Mortgage Operation (2001)
	Challenge: The Mortgage Operation wished to consolidate their position and reputation in the financial services sector as a technologically literate, forward-thinking company, offering the premier 'on' and 'off-line' mortgage brokerage service. 

Solution: Carry out extensive market research and technical feasibility studies before designing the site to reflect the brand values and graphic style of integrated promotional activity. 

	 

	

The Mortgage Operation System
	Challenge: Create an interactive database of financial products to allow Independent Financial Advisors to search the mortgage market according to stringent compliance rules and supply the best product to their customers on-line. 

Solution: Develop the system as a 'brand', to devise a more intuitive navigational system and a 'friendlier' graphical user interface; transform the 'system' into an up-datable business tool. 

	 

	
	

	 

	

Absolute Assigned Policies
	Challenge: Design a corporate site for AAP that specializes in Traded Endowment Policies for public and private companies, pension funds, trusts, and private investors.

Solution: Assess client requirements in detail, present various durable web site design solutions. Integrate an interactive multimedia sales program with the corporate site.

	 

	

ThreadNeedle Investment
	Challenge: Scudder Threadneedle, the UK's 3rd. largest investment group, commissioned a series of UK and German / Austrian conference roadshows to promote the range of new products and services to professional investment advisors and companies. Multilingual marketing materials were required to be used throughout the campaign.

Solution: Work at various levels to insure the successful delivery of this project, including developing a member registration database system.

	 

	

VISA EU Intranet
	Challenge: To turn a multimedia presentation tool in to an Intranet web site based on VISA EU's 'Corporate Internet/Intranet Standards'. 

Solution: Develop a successful online multimedia presentation tool for the Business Services and Systems division of VISA. Produce an online system based on a similar concept to the multimedia presentation for their Intranet. Site was compatible with IE3.0 and NN2 browser and yet as interactive as possible.

	 

	

Creditweb UK
	Challenge: Creditweb is a leading European finance company specializing in mortgages and other consumer finance products. Produce a competitive web site based around the Legacy software TMOS, designed in such a way that it is able to support other financial products in the future.

Solution: This was a four phase project. Phase 1 included a fully branded static web site. Phase 2 involved conversion of a DOS based database into a static site. Phase 3 involved the use of ASP access based web site, which was then converted into an Oracle based project. Phase 4 involved developing and three tier model using Java, Web Logic and Oracle database.

	 

	

Creditweb Germany
	Challenge: Creditweb is a leading European finance company specializing in mortgages and other consumer finance products. Produce a competitive web site based around the Legacy software TMOS for the German mortgage market, designed in such a way that it is able to support other financial products in the future.

Solution: The B2C phase of the project resulted in design of the Creditweb Germany website, containing information relevant to the German mortgage market. The B2B side of the project involved analysis of the German mortgage requirements, and production of a TMOS type software for the German market.

	 

	

Creditweb France
	Challenge: Creditweb is a leading European finance company specializing in mortgages and other consumer finance products. Produce a competitive web site based around the Legacy software TMOS for the French mortgage market, designed in such a way that it is able to support other financial products in the future. 

Solution: The B2C phase of the project resulted in design of the Creditweb France website, containing information relevant to the French mortgage market. The B2B side of the project involved analysis of the French mortgage requirements, and production of a TMOS type software for the French market.

	 

	

Creditweb CR Foum
	Challenge: Creditweb wants to decentralize and allow CEOs, IT Managers, Developers in UK, France and Germany to contribute to the www.creditweb.com, www.creditweb.de and www.creditweb.fr web sites. Information flow, communication and central contact database of information needed.

Solution: Design and implemented a detailed web site statistics reporting system on the client's Intranet, and developed a 'Change Request Online Management System', along with other project management and client liaison duties. 

	 

	

Mortgages PLC
	Challenge: Upgrade the Center for Integrated Systems' (CIS) text-based website to a rich, graphical site that delivers dynamic content to faculty, students, staff, and corporate partners. 

Solution: Design and implement a database-driven site that provides project, personnel, and event information about the Center. 


Gold Industry
 

	Challenge: Organize and post huge volume of information, originating from multiple sources and in multiple formats e.g. html, text, word, pdf, CDs, Power Point Presentations, Excel Spreadsheets, and graphic files in various formats, into an existing corporate web site. 

Solution: Develop automated procedures where-ever possible. Introduce HTML templates and generic headers. Utilize .js files for common footers.

Produce easy to follow web site update procedures for non-technical staff. Draft many documents for improving the design, branding, and technical aspects of the site.
	

World Gold Council (1999)

	 

	Challenge: Manage the transformation of a general corporate site containing over 2000+ pages of information relevant to a very wide audience: economists and investors, scientists and students, producers, designers and consumers, into a user centered and highly impactful B2B and B2C site. 

Solution: Research various B2B, B2C, C2B and C2C models. Liaise with Branding agency (Wolf Ollins) to develop a consistent graphic language. Implement a reliable technical platform and propose future maintenance plans.

In general, revamp of the existing site, information architecture analysis, development of specialized navigation techniques, and full development of the project from concept to delivery, and pre and post launch activities.
	

World Gold Council (2001) 

	 

	Challenge: Develop the first, on-line, style magazine dedicated to gold, featuring special events, interviews, catwalk and celebrity news and articles on innovative designers. Offer consumers a unique insight into gold's heritage and its place in the world of fashion, design and culture. 

Gold Inspirations to combine a striking blend of animation, video and graphic design to support and broaden the campaign to reposition gold to consumers Worldwide.

Solution: Research the concept of an online magazine suitable for the Gold industry. Carry out concept analysis, detailed market survey, technical direction, streamlining of information flow, quality analysis, and client liaison. 

Implement affiliate marketing techniques, web site statistic reporting system, streamline data and information collection process, define publishing guidelines. 
	

Gold Inspirations

	 

	Challenge: Support global gold jewelry award competition with an online marketing initiative sponsored by World Gold Council, Vicenza Fair and AngloGold. 

Solution: Create Gold Virtuosi to inspire creativity, acknowledge the wealth of international creative talent and craftsmanship, reward the winners with global acclaim and establish new standards of design excellence for gold jewelry world wide. 

Promote the site on a global scale. Generate an e-mail database, mailing lists, reciprocal linking, and employ referral schemes. Create a secure registration database system. The site appears in both English and Italian. 
	

Gold Virtuosi (English) 

	 

	Challenge: Support global gold jewelry award competition with an online marketing initiative sponsored by World Gold Council, Vicenza Fair and AngloGold. 

Solution: Create Gold Virtuosi to inspire creativity, acknowledge the wealth of international creative talent and craftsmanship, reward the winners with global acclaim and establish new standards of design excellence for gold jewelry world wide. 

Promote the site on a global scale. Generate an e-mail database, mailing lists, reciprocal linking, and employ referral schemes. Create a secure registration database system. The site appears in both English and Italian.
	

Gold Virtuosi (Italian) 

	 

	Challenge: Design a site for Gold Virtuosi 2001, to inspire unrestricted creativity, explore the wealth of craftsmanship, and expand the horizons of gold jewelry worldwide.

Solution: Design and implement information architecture, liaise with client and team, program certain parts of the site, create reciprocal links, and input additional online sales and marketing initiatives.
	

Gold Virtuosi (2001) 

	 

	Challenge: Launch a unique online campaign to develop awareness to the Bank of England's selling its reserve assets.

Solution: Offer an advertising and interactive communication platform to the World Gold Council and its member companies to communicate to the message to both the general public and government agencies.

Create a communication forum where the public could register their feedback about the gold sale during the two month campaign.
	

Hold Onto Our Gold

	 

	Challenge: World Gold Council wants to decentralize and allow domain managers in 55 various countries to contribute to the www.gold.org and other member web sites. Information flow, communication and central contact database of information needed.

Solution: Design and implemented a detailed web site statistics reporting system on the client's Intranet, and developed a 'Change Request Online Management System', along with other project management and client liaison duties. 
	

Gold CR Forum


New Media Industry
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Digital Mogul
	Challenge: digital mogul and überbabe media inc. are exclusively represented by the PR firm of Bender Helper Impact. Since its founding in 1986, BHI has developed and implemented public relations campaigns and corporate communications strategies for a wide range of entertainment, new media, merchandising and licensing, television, home video, multimedia and consumer products companies. BHI is headquartered in Los Angeles with offices in New York and San Francisco and affiliate relationships in London and Paris. 

Solution: Design and maintain the site updates.

	 

	

Digital Mogul 
CR Forum
	Challenge: Digital Mogul wants to decentralize and allow CEOs, IT Managers, Developers in UK, France and Germany to contribute to the www.creditweb.com, www.creditweb.de and www.creditweb.fr web sites. Information flow, communication and central contact database of information needed.

Solution: Design and implemented a detailed web site statistics reporting system on the client's Intranet, and developed a 'Change Request Online Management System', along with other project management and client liaison duties. 

	 

	

Uberbabe
	Challenge: digital mogul and überbabe media inc. are exclusively represented by the PR firm of Bender Helper Impact. Since its founding in 1986, BHI has developed and implemented public relations campaigns and corporate communications strategies for a wide range of entertainment, new media, merchandising and licensing, television, home video, multimedia and consumer products companies. BHI is headquartered in Los Angeles with offices in New York and San Francisco and affiliate relationships in London and Paris. 

Solution: Design and maintain the site updates.

	 

	

Uberbabe CR Forum
	Challenge: Uberbabe wants to decentralise and allow CEOs, IT Managers, Developers in UK, France and Germany to contribute to the www.creditweb.com, www.creditweb.de and www.creditweb.fr web sites. Information flow, communication and central contact database of information needed.

Solution: Design and implemented a detailed web site statistics reporting system on the client's Intranet, and developed a 'Change Request Online Management System', along with other project management and client liaison duties. 

	 

	

Uberbabe Media
	Challenge: digital mogul and überbabe media inc. are exclusively represented by the PR firm of Bender Helper Impact. Since its founding in 1986, BHI has developed and implemented public relations campaigns and corporate communications strategies for a wide range of entertainment, new media, merchandising and licensing, television, home video, multimedia and consumer products companies. BHI is headquartered in Los Angeles with offices in New York and San Francisco and affiliate relationships in London and Paris. 

Solution: Design and maintain the site updates.


Miscellaneous
	Challenge: Total Media is an independent Media Planning and Buying Agency with offices in London and Birmingham and a current annual turnover of £41 million.

Solution: Lead the design and technical team for successful delivery of this project.
	

Total Media

	 

	Challenge: Capitalize on a domain name registered by a client called www.visitusa.com.

Solution: Create a site as a concept and presented to the client.
	

Visit USA

	 

	Challenge: CFP is a new media agency which specializes in design, print, and promotion, events and conferences, and Internet and interactive media.

Solution: Work in the capacity of IT Director/Sr. Project Manager on a variety of projects. Conceptualize, Research, and Produce various CFP projects.
	

CFP (1999)

	 

	Challenge: CFP is a new media agency which specializes in design, print, and promotion, events and conferences, and Internet and interactive media.

Solution: Work in the capacity of IT Director/Sr. Project Manager on a variety of projects. Conceptualize, Research, and Produce various CFP projects.
	

CFP Group (2002)

	 

	Challenge: CFP is a new media agency which specializes in design, print, and promotion, events and conferences, and Internet and interactive media.

Solution: Work in the capacity of IT Director/Sr. Project Manager on a variety of projects. Conceptualize, Research, and Produce various CFP projects.
	

CFP New Media

	 

	Challenge: With more than 20 years experience identifying and analyzing the trends and technologies that have shaped the course of business, Gartner, Inc. provides unrivaled thought leadership and strategic consulting services to more than 11,000 organizations worldwide. 

Solution: Create a technical platform to support an installable newsletter system in English and French. The newsletter system will be deployed on a number of Intranets of Gartner's clients.
	

Gartner Group: Newsletter

	 

	Challenge: Create a "virtual nursing home" with simple navigation to aid the elderly and their caretakers in the selection process.

Solution: Design a sophisticated and user friendly site targeted towards the elderly and their caretakers. Create site as a concept presentation to the client for further review.
	

Audley Court

	 

	Challenge: This site was created as a concept presentation to the client, and is currently under review.

Solution: Design and implement a database-driven site that provides project, personnel, and event information about the Center. 
	

So Good

	 

	Challenge: CD is the UK's leading door drop marketing company, delivering over one and half billion items a year directly to households all over the country.

Solution: Work closely with information architects, programmers, content developers and graphic designers to communicate and implement requirements for this project.
	

Circular Distributors


